Editorial Calendar for 2009

January

= Reports From Annual ConventionaReports From Univarsites
] Tastlrég Room Mansgemeant

= Maw Equipment For Wineyard & Winery

February

« Reporta From Annual Conventions/Reports From Universitas
= Tasting Room Mensgemeant

= Prunineg and pruning eguipment

= Maw Equipment for vineyard and winery

March

= Markating via Inside Events

= Raparts From Annual ConventionaBeports From Universites
= Sod Sampling For Fertilzar Rec's I The Vineyand

= Winayard Floor Seed Mixes

= Yinayard Mowers

April

- =a.m|nE
« Weed Control
« Digsase Control

= Alr Blast Sprayer And Ground Sprayer Selection
= Fartility Mansgamant
= Irrigation Mansgemeant

May

« ‘Weed, Cdeeasse And Insact control
= Trellis Installation

= Canopy Mensgemant

June

= Weed, Dtaease And Inzect Contral

= Ylald Estimates And Bagin Markating Your Grapes

= Patiola Analysis

= Canopy Mansgemeant & Mechanical Canopy Equipment

July
= Dizease And Inssct Contral
- F‘rapﬂrlna For Harvest
anagament
= Wine Tanks .-'.I'rl:l Assocdated Equipment

August

= Yiald Estimatas

= Pathola Analysls

. Cowd Storape £

= torage racalasi ant

= Wine Mak?gg Tach uasmm

= Praparing Land For Planting A Vinaeyard

= Tasting Mathods & Equipment Ta Tast For TA, pH, Brix
= Machanical Hanesting Equiprment

September

= Pzt Hareeat WVineysrd Malntenance
= Cold Storage

= Soll Sampling Fos Vineyards

October

= Ordar Planting Stock For Mest Year

= Murzary Salaction

= Yarely Selection For Mext Year

= Dormant Season Weed Control Herblcide Applications
= Yineyard Equiprment & Tractors

November
= Holiday Thenmes
= Botling

December

= Holkday Themses

= Bottling

= Traciors & Equlpment

Optional Hot topics To Run Through The Year:

= Winery Design = Customor Mowsleliers

+ Employes Managemoni = Markating

+ Vinayard [ Winary Software ine Trails

= Gushainable Vikcullune andior = Wino Clubs
Winemaking

« TBA Issues

= Tasting Room Managemsen
= Customaor Winn Markeling Data

+ Wina Making lssuns
+ Grape Vardslics

+ Mow Equipmieznt
+ Show & Tell Blofes Of Winerios And
Winoyands
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plevant information to the viticulture
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i to bring together buyers, suppliers,
Ufacturers and sellers with diversified
| geographical market to the other our
nmranr.e the viticulture industry.

: of professionals across the country who are

ved In aspect of the industry. Please take time to review
Hl-'l Infnrmatl-:rn, We know you will be pleased with the q II'II:I
great results produced by The Grapevine magazine.

Look to “The Grapevine” for the most up to date
information and resources in the viticulture industry.




